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Abstract: 
Agriculture plays an important role in the economy of Karnataka, contributing about 28 per cent 
of the gross domestic products. More than 67 per cent of population is engaged in agriculture. 
The new generation is developing apathy towards noble, age-old profession of agriculture. The 
formation of the mental image is largely a function of communication and the psycho-cognitive 
process communication elicits. Images play a vital role in the decision making process of people 
by setting priorities and criteria. The stereotypical representation of the farming community by 
the media has lasting impact on the members of the society. A study into the images of the 
farmers among younger generation after the mass media’s focused coverage on farmer’s suicide 
seemed necessary to contribute to the Mass Media fraternity and the government to understand 
and shape certain direction in delivering agricultural information. In essence the study addresses 
the question “How are the images of the farmers formed and communicated to the younger 
generation by the mass media in the light of farmers’ suicide news coverage?” It is a quantitative 
study used survey method to accomplish objectives. Media brought into the community new life 
concepts and world views that projects farming as inferior to other profession. The antagonistic 
image of agriculture that media brought with the news coverage of farmers’ suicide cultivated 
apathy among youngsters and diminished the farmers’ traditional liking of farming as a 
profession. 
Key Words: Image formation, Farmers’ suicide, Mass media representation, image transition, 
career preference,  
Introduction 
The new generation is developing apathy towards noble, age-old profession of agriculture. 
Riedmiller(1994) argues that people who had some schooling desert rural area and migrate to 
towns because schooling alienated them from rural life, created negative attitude towards 
agriculture, and gave them unrealistic expectations of white collar jobs available in the towns. 
The formation of the mental image is largely a function of communication and the psycho-
cognitive process communication elicits. Images play a vital role in the decision making process 
of people by setting priorities and criteria. The stereotypical representation of the farming 
community by the media has lasting impact on the members of the society. 
The farmers’ suicide had started aggravating from BT cotton. Thousands of farmers committed 
suicide due to crop loss. Every year India had witnessed few thousand suicides citing crop loss 
and agriculture loan as the reason. In Karnataka alone about 400 farmers had committed suicide 
since January 2015 to September 2015. In 2012, 2,572 farmers committed suicide in Andhra 
Pradesh, 1,875 in Karnataka, 1,081 in Kerala, 1,172 in Madhya Pradesh, 3,786 in Maharashtra, 
499 in Tamil Nadu and 745 in Uttar Pradesh. Karnataka stood at second place in India. In 2014, 
India recorded 12,360 farm suicides. This is slightly more than the number of farmer suicides 
registered in 2013, but in general there is a slow decline in the number of officially recorded 
farm suicides. 
1997 witnessed the first emergence of farm suicides in India. Rapid increase in indebtedness was 
at the root of farmers taking their lives. Debt is a reflection of a negative economy, a losing 
economy. Two factors have transformed the positive economy of agriculture into a negative 
economy for peasants – the rising costs of production and the falling prices of farm commodities. 
Both these factors are rooted in the policies of trade liberalization and corporate globalization 
(Shiva, V & Jaleese K, 2010). 
Literature review 
Agriculture plays an important role in the economy of Karnataka, contributing about 28 per cent 
of the gross domestic products. More than 67 per cent of population is engaged in agriculture. 
Kharif is the major season of crops and it contributes to about 70 per cent of agricultural 
production, and balance of 30 per cent comes from the Rabi season. Areas under irrigation are 
around 24 per cent of the total cultivated area, and thus about 76 per cent of the production 
depends on rain fed agriculture. But, even if the rainfall is normal, the distribution is very erratic 
and uneven in most parts of Karnataka.  
Farmers suicides are no longer a feature of drought prone and economically backward districts. 
The phenomena have spread to all regions including prosperous agriculture belts. The money 
lender were tortured the farmers as farmers could not get the loan sometimes from the 
cooperative societies and banks.  
Media is the fourth estate of the democracy. It has the power of cultivating image, creating the 
opinion and casting the behavior. Media in India are very powerful and had reached grass root 
level people. Media brings changes to society. They determine people’s thinking, change their 
opinion, and shape social interaction. They bring new values in the system. All over the world, it 
is observed that individuals and villages that welcomed modern media have more modern 
attitudes, are more progressive, and moved to modern roles faster than those who did not 
(Pool,1966).  
Media are often controlled by a few elite in these countries. Agriculture and rural development 
programs are less important to them compared to entertainment programmes. The present 
scenario related to farmers’ suicide news coverage is not different as it was looked with TRP. 
The glorified, sensational and less researched media reports had created lasting impact on the 
media consumers.  
McNamara, Sanchez and Echevarria as cited by Shore (1980) found that content of mass media 
did not do good to peasants of Columbia, as it met more the need of the large farmers. Cordera 
found that newspapers in Costa Rica ignored information on agriculture although it was the main 
activity of the country.  Salazar and Pasquali found stereotypical representations of groups in the 
television programs in Venezuela (Shore 1980).  Media often pamper the interests of the rich and 
middle class ignoring the voices of the poor.  
People process messages flowing from the mass media and interpersonal communication to 
construct their meaning. Solomon as cited by Jeffers (1997) argued that media transit not mere 
content, but content with shape and structure. He said that televised symbol system can model or 
supplant certain internal modes of representation. The difference in the various media according 
to Becker (1978) in the nature of images each medium represents, the frequency with which a 
concept is presented , and the aspects of the concepts most frequently presented or omitted. 
Jeffer (1997) stated that media influences the viewers to construct mental models of the overall 
message. Pool (1966) stated that continuous and non contradictory depiction of a person or event 
in the media would create an attitude –set in the people.  
Mental images play vital role in the decision making process of people by setting priorities and 
criteria. Beach (1992) suggested that image is that portion of one’s knowledge that the decision-
maker brings to bear in a particular context in order to endow that context with meaning. 
The image of agriculture and farmer underwent a tremendous change in the recent past. Way 
back in 1964 Schramm observed the growing distaste among people, especially among the 
educated towards manual labor, considering it as degrading, undesirable, and something to be 
avoided. The continuous repeated presentation of suicide news had its own impact on the young 
educated generation. Farmers’ children decided to leave farming. The traditional knowledge and 
skills would be extinct with the urbanization of the rural folk.  
The study conducted in Austria proved that the media guidelines have had an impact on the 
quality of reporting as well as on suicidal behavior in Austria, and stress the importance of 
collaborating with nationwide, but also with regional media to achieve efficacy. Media 
guidelines for reporting on suicides are a widely used means of preventing imitative suicides 
(Niederkrotenthalera, T & Sonneck, G, 2007). 
The continuous exposure to particular method of suicide leads to increase in that kind of suicide 
rate. The suicide reports are increasing day by day. The study conducted in Australia revealed 
that there is considerable evidence of an association between method availability and method 
specific suicide rates. There is also evidence that restriction of method availability is often 
associated with a reduction in method specific suicide rates. There is some evidence that 
restrictions on method availability under certain conditions may reduce overall suicide rates 
(Cantor, C.H. & Baume P.J.M., 1998). 
Theoretical Framework 
In his theory of social discourse, Dijk (1994) stated that out of the media messages, people 
construct their socially-shared worldviews. These worldviews undergo transformation as new 
information flow in. He stated that social interaction is shaped by social cognition affected by 
representation by media. If media often depicts distorted image of some group of people the 
viewers will construct a negative image of them. 
Jeffers (1997) stated that audiences are not only “storers” of information but also processors of 
information. He had also found that people construct meaning with what they learn from the 
media and interpret it based on their memories. People incorporate bits and pieces of information 
from messages across time, organize them and thus give form to their mental images. In their 
agenda setting theory MsCombs and Shaw (1978) state that media attract public attention on 
specific issues by giving importance to some issues and turn away public attention by ignoring 
some issues, thus setting an agenda for people’s thought, speech and action. 
Constructivism theory in social communication explains the people’s behavior in terms of shared 
knowledge, the linguistic system, and the individual’s interpretative process. Guided by these 
assumption researcher conceptualized the image formation. The image the individual constructs 
affects his/her behavior. Behavioral change is expressed through his/her social interaction and 
decision-making as in career choice.  
Research question and Objectives 
A study into the images of the farmers among younger generation after the mass media’s focused 
coverage on farmer’s suicide seemed necessary to contribute to the Mass Media fraternity and 
the government to understand and shape certain direction in delivering agricultural information. 
In essence the study addresses the question “How are the images of the farmers formed and 
communicated to the younger generation by the mass media in the light of farmers’ suicide news 
coverage?” The study specifically sought to elicit the images of the farmer held by the 
youngsters, determine how the mass media affected the formation of their images of the farmers, 
find out how youngsters images of the farmer influenced their attitude towards the career in 
agriculture. Further study seeks to find out the media usage pattern among the respondents, their 
opinion on the media reports on farmers’ suicide and their expectations from the media related to 
agriculture.  
Methodology 
As research solicits the individual’s opinion on the farmers’ image and media impact on the 
farmers’ image, study demands quantitative data. Therefore researcher had selected quantitative 
approach to investigate the objectives. The survey method was selected for the data collection 
using the questionnaire, interviews and focus group discussion as the tools for collecting the 
data. The respondents are form the educated young group aged between 18 to 30 years were 
taken. Respondents were spread across Karnataka. Four revenue divisions of Karnataka was 
considered to give geographical representation. From Belagavi division Belagavi dtrict, From 
Bangalore division Tumakuru, From Mysore Mandya and Kalaburagi division Raichuru was 
taken for the study. From each division 50 respondents were selected from the colleges and 
employed youth. Non random sampling method was selected. 4 group discussions were 
conducted among the respondents. 4 experts from media and agriculture were interviewed. Study 
was conducted during October 2015.  
Results and analysis 
The collected data was analyzed using SPSS statistical software. The result was compiled 
according to Objectives. The open ended responses, interviews and group discussion results 
interpreted with qualitative analysis.  
The respondents’ minimum age was 18 and maximum was 40. Majority of the respondents were 
from 21-30 years age group. 54.5% of them were male and 45.5% were female respondents. 
Majority 41% of the respondents had degree as education qualification, 24% of them had post 
graduation, 27% had PUC and rest of the 8% respondents had high school level education. 
Majority respondents (57.5%) belong to rural area and rest 42.5% were from urban areas. Many 
of the respondents (60.5%) were below poverty level card holders. The demographic features of 
eth respondents revealed that the respondents had representativeness as well as they were more 
appropriate to answer the research objectives. 
The respondents received news from different media such as television, radio, newspapers and 
internet. The results revealed that majority of the respondents (43%) solely depend on television. 
Among television news receivers 23% were rural and 20% from urban. 34% of the respondents 
were used multiple media for the news reception. Considerable number of respondents (19%) 
read newspaper for the news and 3% used radio.   
Impact of news on the respondents 
 
The study revealed that the news had varied impact on the respondents. Among rural respondents 
majority (33.9%) expressed that news creates and changes the opinions. 33% of the respondents 
told it improves the knowledge. Considerable number of respondents (12.2% of rural and 31.8% 
of urban respondents felt that media has the ability to change/create the image among the 
recievers and it had similar impact on them. Among urban respondents 23.5% said it 
changes/creates the opinions. According to Jeffers (1997) even the knowledge leads to the 
construction of mental images. 
The respondents were given six images depicting extreame negative impression to extreame 
positive imression. The data revealed that majority of the respondents had negative image about 
the farmers. Majority of the respondents (Rural-34.8%, urban-28.2%) get the imge of dry land 
with depressed farmer who look physically week. It is also important to note that 27% o the 
respondents from Rural and 25.9% of the respondents from urban get the image of suicide if they 
think of farmer.  
 
These images were constructed either through direct exposure or through the media. However it 
is important to consider the youngsters perception of the farming. Among respondents 47.5% of 
the respondents felt that farming is a good prefession, most of the respondents (26.5%) expressed 
that farmeng is sacred profession and 15% of the respondents said farming should not be 
considered as profession. Among respondents 35% said there is supportive atmosphere in 
Karnataka state to the farming. 22.5% said Karnataka is not a good place for taking up 
agriculture profession.  
All the respondents have received farmers’ suicide news through one or the other media. 
Majority 58.5% of the respondents said they had seen/read/heard farmers’ suicide news countless 
times. Very few respondents (7%) said they had seen the news one or twi times. There was no 
much difference found among the different locality. 
The respondents belive the news presented in media. Majority of the respodents (74%) felt the 
news was reliable and they believed it. They had also cited some of te reason for believing or not 
beliveing the news. 56.5% of the respondent felt that what ever media gives is truthful and they 
accept it as it is without questioning. Few of the respondents (16.5%) believed as the news was 
most of the time authenticated by the authorities. Those who did not believed had given the  
reason the news was presented for the TRP (Television rating point). About 11% of eth 
respondent felt the media do not act with social responsibility and 9% felt that it misuses the 
emotions of the recievers. Another 9% of the respondents felt that media is not gining truthfull 
information and 5% of the respondents felt news is most of the time glorified.  
Respondents were asked to provide their opinion on the impact of farmers’ suicide news on the 
media.  
  
 Majority of the respondents (28%) felt that it provides the information about the status of 
farmers in the society. One forth of the reposndents from rural and urban area felt that media 
report is leading to more number of suicides as such news may ecrease the morale of the farmers 
who are facing difficulties. Considerable number of respondents (18.5%) felt that it is creating 
negative image about the farmers which is dangerous to the future of the human society. 12% of 
the respondent stated that media give false concept about the farmers. Other reasons cited by the 
respondents were , farmers may be mis guided, media is discouraging the farmers and leading 
them toward suicide, governments’ apathetic nature may push the farmers to dipression, it may 
instill hopeless feeling among youngsters etc.  
When asked whether media had changed the respondents opinion about the farmers 50% of the 
respondent s said yes. They had cites the reasons such as, news had avoided them becoming 
farmer, felt they should not chose farming profession, Media is showing way to commit suicide, 
Due to loan farmers are committing suicide so farming should be last resort, Politicians are using 
the farmer suicide issue for their selfish motives, Farmers always face problems, Feeling sad 
about farmers and their family, Government facilities are misused India cannot be changed, 
Farming profession had become challenging, Farmers situation in Karnataka is pathetic, 
Government is not taking proper care, and Farmers are not cowards but media is reflecting them 
as cowards etc. 
Locality/opinion Do you select 
farming profession 
Is your parents wish you 
to become farmers 
Yes No Yes No 
Rural 51.3 45.9 20 28.2 
Urban 48.7 54.1 80 71.8 
 
Above table reveals that more number of respondents would like to become farmers but majoring 
of the parents would not like their children to be farmers. Majority (51%) of the respondents said 
they do not want to become farmers. However 49% of the respondents said they would take up 
farming profession if the opportunity comes. Those who expressed no for farming profession 
cited the reasons such as, not ready to see the difficulties of farmers, do not have agriculture 
land, no knowledge about agriculture, no facility, after seeing these suicide stories is it possible 
to take up that profession?, as all of us are educated in the family not able to do the farming, no 
value for the crop etc.   
The data revealed that majority of the respondents’ parents (76.5%) would not like them to 
become farmers.  Though majority of the respondents come from farming community parents 
deny their child to become farmers. The reasons they had given were “every day they see 
farmer’s suicide on media therefore they do not want their children to be farmers, My parents are 
farmers they are struggling, they feel that farming is inferior profession that is why they do not 
want me to be farmer, Parents never dream about children becoming farmers as they do not want 
to see their children suffering, Society had inferior concept about the farming, parents does  not 
want me to suffer like them, decided not to take that profession, parents themselves are 
struggling father died in that profession, my parents are getting good yield still they feel I should 
get white color job, there is no respect in that profession, There is no surety that we get profit, 
Due to farmer suicide is increasing my parents does not want me to take that profession, They 
are fed up with farming and farmer suicide news, Parents wants me to be government employee, 
Children should be educated, Children should get good job after studies, After getting education 
cannot work in the field, more loss” etc. 
 The respondents were asked whether they liked to get the agriculture related information from 
the media. Majority 98% of the respondents said yes. They had said they would like to get 
motivational reports related to farming majority (69%) wanted such information. 27% of the 
respondent wanted positive news and 2% said they do want to know negative impact of farming 
as it will guide the farmers in taking proper care.   
Majority of the respondents (93%) expected change in reporting farmers’ suicide news. Rest 7% 
of the respondents felt that they do not expect any changes. They had expressed that they would 
like to get the news which encourages the people to take up farming profession and farmers not 
to leave that profession. 62% of the respondents expected encouraging stories from media. 
Another 18.5% of the respondents wanted to get objective news, 5.5% of the respondents felt 
that farmers’ suicide news should not be prime time news and should not be shown repeatedly. 
8% of the respondents said news should not be glorified. Some of the respondents had given the 
reasons such as “ media should make sure that government facilities are properly communicated, 
should make the stories to boost the confidence of the farmers’ family, should provide more 
success stories, guide the farmers with expert intervention, and every channel should keep at 
least 30 minutes for agriculture news, before making the news sensational should behave with 
social responsibility and proper investigation should be done before broadcasting or printing 
such news”. 
The overall data reveals that media reports on farmers’ suicide and formats which they had 
adopted had negatively impacted the agriculture employment. Majority of the respondents 
expressed that it had negative impact on them. Such news had changed the opinion on the 
farming and negative image was created. It is also found that more educated youth are deserting 
the villages and looking for some white collar jobs which may earn them meager amount of 
money. They would rather struggle in the city that working in the field.  Some of them expressed 
that “Farmers are not getting the proper value to the yield therefore they are committing suicide, 
Educated people of the villages should guide farmers, Positive advices will avoid farmer suicide, 
Government should take precautionary measures instead of providing compensation after the 
death, Political willingness is required, Media should provide more motivational reports on 
farming instead of looking for just TRP, Got negative image about farming, More struggle less 
returns, Though farmer is the god who give food,  government is not giving proper guidance, 
Injustice done to them Justice should be given to them, I felt farmers and their family will never 
see happiness in their life, Farmers struggle throughout their life, I would rather do some labor 
work in the city won’t return to villages, Able to see the difficulties of different parts of 
Karnataka, Farmers are under fear, Loss in the profession is leading to suicides, I don’t want to 
take farming therefore I put more effort in studies to get good job, People are falling to street and 
committing suicide due to farming, I felt sad about suicide reports. Worried about future food, 
Government should support them, in the past farmers had respect but it is lost as educated do not 
want to take up that profession. Government is responsible for this situation as the facilities are 
not reaching them, By showing the farmer suicide repeatedly other farmers who are who are in 
difficulty are also feel that suicide is the solution for the problems, Farmers life is miserable. 
Farming is not supported by the nature and not even by the government. Crop will not get proper 
rate therefore there is more loss than profit. They are not able to clear the loan. With all these 
frustration farmers are taking the path of ending their life. I feel if I get any other profession I 
will not turn towards agriculture, some people commit suicide for the loan amount Rs. 5000. 
Politicians announce Rs. 2 lakh compensation. Therefore the old aged people commit suicide 
thinking that their children will have the benefit. In recent days I get the image of farmer as 
difficulty, death. I feel we should not be born to become farmer and in farmers’ family” etc. 
Discussion 
The result of focus group discussion revealed that majority of the youth had negative image of 
the farming profession. They had the concept that educated people should not opt for farming as 
it does not require any qualification and they assumed it as the profession of jobless illiterates. 
The focus group discussion conducted among Mandya respondents revealed that farmers’ suicide 
had negatively impacted their image on faming. That district had the problem related to support 
price for sugar cane and late payment for their crops by the sugar factories. This district also 
witnessed the huge loss in sugarcane farming as the factories did not come forward to buy the 
crop. The youth of Mandya had strong geographical association and agricultural background. 
However the future generation may abandon the agriculture land due to increased number of 
suicide. The perception of the agriculture economy was basically formed through media as they 
had greater exposed to electronic media. The respondents argued that farming cannot give them 
luxurious life.  
The group discussion in Gulbarga revealed that drought had hit the farming profession. They 
would rather opt for daily labor work than the farming. The youth felt that if they migrate to city, 
they would earn more than farming. The geographical areas respondents belong to had irrigation 
problems and faced acute poverty. As media always compliments the opinion which was 
negative towards agriculture with case studies from other parts of Karnataka and the India had 
media the image of farmer stronger. The respondents felt that media is not showcasing the 
success stories accept Dooradarshana channel. Commercial news channels always make crime 
story related to farming.  The image of the farmer was created by the media as ‘difficulty, loss, 
pain and frustration’. Youth also had agitation against the government as they felt government is 
against the farmers.  
Some of the youth from Tumakuru expressed that there should be media policy about the 
reporting of farmers’ suicide. Today’s media is after TRP. Media should behave with social 
responsibility. Farmers’ child is more worried about his/he future as they are afraid of suicide 
news. It was also discussed that media reports are motivating the farmers to undergo depression 
and lead them towards suicide. Media is teaching the farmers what to do when they face loss.  
The discussion with college students from Belagavi found that media had impacted the image of 
the farmers among the youth. They are moving away from the farming as they found it as non 
profitable profession. Due to media report people got the idea that government is responsible for 
all the problems faced by the farmers. It had made the farmers to depend on the government 
instead of finding solution by them. Media suppose to instill courage in farmers and motivate 
them to take up the challenges. Media had taught farmers to commit suicide. Media should 
provide the solution rather than highlighting and glorifying the problems.  Teach them usage of 
technology. Some of eth respondents expressed that media should encourage farmers to take up 
alternate profession instead of ending life. Media should inspire the youth to take up farming by 
adopting new technology.  
Conclusion 
 The data collected through various tools of survey had fulfilled the research objectives. Farming 
profession had seen transition due to various reasons. Agricultural transition occurred due to 
labor problems, environmental issues, and decline in profitability in cultivation and attitude 
towards hard work. There is occupational transition, and change in social status of farmers. 
Media had impacted the present profession of farming and agricultural employment. Media, 
especially television have created grievous issues and brought capitalistic concept to the India 
villages. It had continuously shown destroyed crop and disturbed family of farmers. 
Image and career preference 
The data revealed that 49% of the respondent would take up farming. Those who want to take up 
farming profession had agricultural background. Group discussion revealed that respondents 
would take up farming if they do not get any other job. However some of the respondents 
expressed their likelihood towards the farming and they want to face the challenge and use their 
knowledge in agriculture filed. The parents of the respondent would not expect their child to be 
farmer as expressed by the respondents. It is found that 76.5% of the parents do not want their 
children to opt for farming. Thus a transition in the career preference of the parents for their 
children was evident. 
Image transition 
The pictorial and conceptual content of a mental image through its interaction with the changing 
environment had observed through data analysis. Majority 32% of the respondents had sad stereo 
typed image of farmer which was frequently presented through various media. The image was 
lean man with dirty clothes supporting the head with the palm and sitting with wrinkled skin on 
dry land. The next highest pointed image (27% of the respondents) was suicide image. Suicide 
image and visuals were repeatedly shown in the media. Another 16.5% of the respondents had 
the image of hard labor. However 24.5% of the respondents had positive image about the 
farming.   
Media representation of farmers’ image 
Media had covered the farmers’ suicide news adequately and transmitted repeatedly. 
Newspapers, periodicals, radio, and television had dealt with farmers’ suicide in different 
perspectives. Though media had covered agriculture adequately their content on farmers’ suicide 
was much glorified. Often the most striking image media projected was that of a farmer who had 
lost everything by natural catastrophe. 
The data revealed that 74% of the respondents believed that reports on media are reliable. 56.5% 
of the respondents said media presents real image. However 11% of the respondents expressed 
that television gives more suicide news for the TRP. 25.5% of the respondents said media reports 
increasing the suicide. The theory and literature reviews revealed that the exposure will lead to 
certain action which is presented through media. 18.5% of the respondents expressed that media 
reports are creating the negative image about the farming profession.  
Media were found to contribute to the image formation among the young educated respondents. 
Agriculture related stories in recent days are appearing mostly under crime news. Other than 
crime news agriculture related news were unimpressive and less interesting. Media brought into 
the younger generation new life concepts and world views that projected farming as inferior to 
other profession. These antagonistic images of agriculture that media brought cultivated apathy 
among all sections of society and built-up dreams in the younger generation about non-farming 
profession. Most predominant farmers, image held among youth was a sad/miserable/ 
anxious/hopeless image. There was no much difference among respondents belongs to different 
age group and gender. 
Recommendations 
Communication is the hub of image formation and transition. Therefore, a carefully planned 
communication intervention can manipulate the social image pool and thus change social 
representation. The research had brought out the diminishing status of the farmers positive 
image. Thus situation calls for an intervention to improve the social status of the farmer and thus 
manage that image of agriculture and of the farmer in the contemporary society. Creative 
agriculture programs will lead to transition of farmers’ image. While reporting farmers’ suicide 
the journalists should do proper investigation and take experts opinion rather that just by going 
through first investigation report. Agriculture department and universities should provide 
training and brainstorming session to the journalist at the fixed interval whenever crisis arises. 
Agriculture scientist should come forward to recommend solutions for the farmers’ suicide 
through media. Some of the national newspapers have editors who are agriculture experts 
properly edits the news keeping its impact in mind. As agriculture profession needs to be taken 
up by the young generation media with social responsibility should adopt the policy of giving 
motivational agricultural programmes. The majority of the respondent expected motivational and 
positive reporting on farming. Media should provide news which encourages farming profession 
among educated youth. The researched suggests fro image management programmes by the 
government, universities, national and international organizations. Once educated people are 
attracted towards farming, technology transfer, and adoption become faster and more effective. 
Thus, agriculture image management through communication is an important ingredient in 
enhancing farmers’ image.  
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